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Abstract. In the digital transformation era, Islamic broadcasting communication plays a
strategic role in shaping public understanding of religion, promoting moral
consciousness, and fostering spiritual resilience. This study aims to explore the position
of Islamic broadcasting as a medium of digital da’'wah and spiritual guidance that
integrates counselling based ethical values. Employing a qualitative literature review
approach, this research synthesizes scholarly works on Islamic communication, public
relations, and Islamic counseling to build a comprehensive theoretical framework. The
findings reveal that digital broadcasting functions not only as an instrument of
information dissemination but also as a platform for ethical formation and emotional
healing. By integrating empathy, sincerity, and dialogical interaction, Islamic
broadcasting becomes more human centered, addressing both the intellectual and
psychological dimensions of audiences. Furthermore, the study underscores that ethical
broadcasting practices supported by Islamic values and counseling principles
strengthen the credibility, inclusivity, and transformative power of da’wah in the digital
era. The synthesis concludes that the collaboration between Islamic broadcasting and
counseling perspectives provides a sustainable foundation for developing a holistic
da’'wah model that nurtures faith, ethics, and social well-being in the context of
contemporary digital society.

Keywords: Islamic Broadcasting, Digital Da'wah, Religious Communication,
Counseling Values

1. Introduction

The rapid advancement of digital technology has profoundly transformed the
landscape of Islamic communication and broadcasting. Today, da’wah activities are no
longer confined to mosques, classrooms, or traditional media channels such as radio and
television; instead, they have expanded into a dynamic digital ecosystem encompassing
YouTube, podcasts, Instagram, and other social media platforms (Ahmad, 2021; Basri &
Wahid, 2020). This shift has led to the emergence of what scholars term Digital Da’wah,
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a new paradigm where Islamic communicators employ digital tools not only to inform
but also to inspire, educate, and emotionally engage audiences in various cultural and
generational contexts (Darwis & Nurdin, 2022).

In this evolving landscape, Islamic broadcasting communication becomes a
strategic medium for transmitting religious knowledge and ethical messages that are
credible, persuasive, and socially transformative. As noted by Bashir (2023), the
effectiveness of Islamic broadcasting lies not merely in technological sophistication but
in its ethical and communicative competence the ability to blend theological authenticity
with emotional resonance. Digital da’'wah now demands a balance between content
professionalism, narrative empathy, and ethical accountability to maintain the integrity
of Islamic teachings amid the saturation of online religious discourse.

Historically, Islamic broadcasting in Indonesia has played a vital role in
disseminating moderate religious values and fostering social harmony. However, the
digital revolution has also brought challenges, including misinformation, religious
sensationalism, and the commodification of da’'wah content (Naufal & Jannah, 2023).
These issues highlight the necessity of a renewed broadcasting model that upholds
credibility (amanah), compassion (rahmah), and sincerity (ikhlas). Hence, Islamic
communication in the digital era must reorient its focus from mere message delivery to
transformative engagement that touches the audience’s moral and emotional
dimensions.

To achieve that vision, the integration of Islamic counseling values into
broadcasting communication becomes increasingly significant. Islamic counseling
emphasizes empathy (ta’athuf), understanding (tafahhum), and guidance (irsyad) rooted
in the Qur’an and Sunnah (Ali & Yusuf, 2022; Khairunnisa, 2022). When combined with
broadcasting practices, these principles foster a communicative style that is both
persuasive and healing. Rather than only transmitting information, digital broadcasters
become facilitators of meaning-making and spiritual well being. This integration helps
ensure that da’wah communication addresses not only the intellect (agl) but also the
heart (galb), aligning with the holistic nature of Islamic spirituality.

Theoretically, this approach aligns with the Human-Centered Communication
Model and the Ethical Da’'wah Framework, which emphasize moral responsibility,
empathy, and relational communication (Yusoff & Ahmad, 2024). By employing these
perspectives, Islamic broadcasting can evolve into a wasilah (medium) of tabligh and
tazkiyah simultaneously informing and purifying the soul. Counseling based
communication humanizes the da’wah process, allowing preachers and media
practitioners to understand audience needs, adapt their messages, and maintain
emotional proximity in digital contexts.

In contemporary practice, several Islamic broadcasters and digital da’i have
successfully implemented empathy based communication through storytelling,
interactivity, and dialogic engagement. Platforms such as YouTube and TikTok, when
used responsibly, enable da’wah communicators to reach younger audiences while
preserving ethical integrity (Fauzan & Hidayat, 2023). This trend illustrates that Islamic
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broadcasting can be more than an entertainment channel; it can become a moral compass
that guides public discourse toward compassion, balance, and spiritual awareness.

Nevertheless, challenges remain. The oversaturation of religious content online
risks reducing da’wah into performative acts driven by popularity rather than sincerity
(Mansur, 2024). Moreover, the lack of ethical frameworks in digital production often
leads to superficial or emotionally manipulative messages. Herein lies the importance of
integrating Islamic counseling ethics to sustain authenticity and trust. By internalizing
the principles of ikhlas (sincerity), amanah (trustworthiness), and ta’'dib (moral
refinement), Islamic communicators can ensure that every broadcast carries both
educational and spiritual weight.

Therefore, this study aims to analyze the potential of Islamic broadcasting
communication as a medium of digital da’wah and spiritual guidance, using a literature
review to synthesize theoretical insights and previous studies. It explores how the
synergy between communication and counseling perspectives can establish a holistic,
ethical, and sustainable model of da’wah that resonates with modern digital society. The
discussion will highlight the conceptual integration of Islamic communication theories,
digital ethics, and counseling principles to propose an applicable framework for
strengthening da’wah professionalism and spiritual well-being in the era of social
transformation.

2. Method

This study adopts a qualitative literature review approach to explore the
integration of Islamic broadcasting communication and Islamic counseling within the
framework of digital da’'wah. A literature review method is used to synthesize previous
theoretical and empirical studies related to Islamic communication, broadcasting ethics,
and counseling based da’'wah models. According to Creswell and Poth (2018), the
qualitative review method is suitable for developing conceptual understanding through
interpretation, contextualization, and synthesis of scholarly sources rather than direct
field observation.

Data analysis employed content analysis and thematic synthesis, as suggested
by Braun and Clarke (2019), to identify major patterns and recurring concepts across
sources. The process involved three analytic stages, beginning with data reduction,
which entailed organizing references and identifying the main constructs related to
digital da"wah communication and Islamic counseling values. The next stage was data
display, where the findings were categorized into thematic clusters such as digital ethics,
spiritual engagement, and human-centered communication. Finally, the process
concluded with drawing and verifying conclusions by synthesizing the interconnections
among themes to formulate a holistic model of ethical Islamic broadcasting.

The qualitative literature review method was chosen because it allows a broad
and critical understanding of how Islamic broadcasting operates as a transformative
medium, grounded in Qur’anic ethics and counseling-based empathy. This approach
also helps identify theoretical gaps and conceptual linkages across disciplines, offering
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an integrative view that combines communication science, religious studies, and
counseling psychology. Through this synthesis, the research aspires to propose a
theoretical model that strengthens the credibility, professionalism, and spiritual mission
of Islamic broadcasting in the digital era.

3. Results and Discussion

The findings of this literature based study reveal three major thematic areas
concerning the role of Islamic broadcasting communication as a medium of digital
da’wah and spiritual guidance in the contemporary era of social transformation.
Through content analysis, three key themes were identified, namely the digital
transformation of Islamic broadcasting, the integration of Islamic counseling values in
communication and da’wah, and the development of a holistic and ethical model for
Islamic broadcasting communication.

3.1 The Digital Transformation of Islamic Broadcasting

The first major finding indicates that Islamic broadcasting has undergone a
substantial paradigm shift from traditional to digital platforms. Scholars such as Ahmad
(2021) and Basri & Wahid (2020) highlight that digital media technology has redefined
how religious content is produced, distributed, and consumed. Television and radio are
no longer the dominant channels for da’'wah dissemination; instead, digital platforms
YouTube, Instagram, podcasts, and live streaming serve as interactive and accessible
mediums that reach broader audiences.

This transformation has democratized da’wah, allowing not only professional
broadcasters but also independent da’i, educators, and youth communities to share
Islamic messages online (Darwis & Nurdin, 2022). However, it also presents challenges
such as content commodification, misinformation, and superficial religiosity. Studies by
Mansur (2024) and Naufal & Jannah (2023) warn that digital da’wah often prioritizes
popularity metrics over spiritual substance, risking the dilution of Islamic ethics and
intellectual depth.

Consequently, Islamic broadcasters are urged to develop content that aligns with
magqasid al-shari’ah (higher objectives of Islamic law) promoting truth, justice, and
compassion. The use of engaging narratives, high quality visuals, and emotional
storytelling can enhance message retention, but these must be grounded in ethical and
credible theological references. Ethical standards in digital broadcasting ensure that
da’wah remains a source of enlightenment rather than polarization.

Furthermore, the integration of digital literacy among Islamic communicators is
vital. Scholars such as Yusoff & Ahmad (2024) emphasize that digital da’wah requires a
professional understanding of media production, audience analytics, and online ethics.
Digital competence combined with moral integrity allows Islamic broadcasting to
function not merely as entertainment or education but as a tool of tazkiyah (spiritual
purification) and islah (social reform).

3.2 Integrating Islamic Counseling Values in Da’"wah Communication

The second key finding is the potential of integrating Islamic counseling
principles into Islamic broadcasting communication. Islamic counseling (bimbingan
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konseling Islam) aims to guide individuals toward self-awareness, spiritual balance, and
emotional resilience, based on Qur’anic and prophetic values (Ali & Yusuf, 2022;
Khairunnisa, 2022). When embedded in broadcasting practices, these values cultivate a
communication style that is compassionate, dialogical, and transformative.

Several studies indicate that empathy (ta‘atuf), understanding (tafahhum), and
sincerity (ikhlas) are central to effective da’'wah communication (Hasanah, 2022; Rahman,
2020). In digital contexts, these values help communicators humanize their messages
transforming audiences from passive recipients into active participants in moral
reflection. For instance, live streaming or interactive comment sessions allow da’i to
listen to audience struggles, provide reassurance, and foster mutual respect.

This integration resonates with the Human Centered Communication Theory
proposed by Rogers (2019), emphasizing that successful communication occurs when
empathy bridges the cognitive and affective domains. In Islamic broadcasting, this
means crafting messages that not only inform but also heal. An empathetic approach
transforms da’wah into a form of tarbiyah ruhaniyah (spiritual education), addressing
psychological well being alongside theological understanding.

Moreover, counseling based communication supports the da’wah bil hal principle
conveying Islamic values through behavior, tone, and sincerity rather than words alone.
For example, a broadcaster who models patience, humility, and integrity during
broadcasts reinforces Islam’s moral teachings more effectively than one who merely
quotes religious texts. This alignment of communication ethics with Islamic counseling
principles strengthens trust and credibility among digital audiences (Fauzan & Hidayat,
2023).

3.3 Ethical and Holistic Models of Islamic Broadcasting

The third and most critical theme emerging from the literature is the construction
of an ethical and holistic broadcasting model that combines communication
professionalism with spiritual counseling ethics. Islamic broadcasting, at its best, serves
three core functions: tabligh (conveying truth), ta’lim (educating), and tazkiyah
(purifying). Integrating these functions requires a balance between cognitive clarity,
emotional resonance, and moral accountability.

The Ethical Da’'wah Communication Model, adapted from Anwar and Rahma
(2019), proposes that effective Islamic broadcasting should operate through three
interconnected dimensions. The first dimension is the ethical foundation, which
emphasizes upholding Qur’anic communication ethics such as gaulan sadidan, gaulan
layyinan, and qaulan ma’riifan. The second dimension is affective engagement, focusing
on building emotional empathy through storytelling, visual metaphors, and tone that
convey sincerity and compassion. The third dimension is spiritual intentionality, which
ensures that all forms of communication aim toward islah al-nafs (self-reformation) and
islah al-mujtama’ (social reform).

These dimensions align with Islamic counseling principles that prioritize
empathy and transformation over persuasion or argumentation. Integrating counseling
ethics encourages media practitioners to focus on listeners’ or viewers’ emotional
contexts, fostering inner calm and clarity through message framing and delivery style
(Ismail & Rahim, 2023).
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Empirical studies further show that da’'wah communication enriched by
counseling values increases audience trust, engagement, and behavioral change (Bashir,
2023; Malik, 2023). For instance, online da’i who use gentle tones and inclusive narratives
gain more sustained followership than those who adopt confrontational styles. This
suggests that effective digital da’'wah must balance persuasion (balaghah) with
compassion (rahmah), ensuring that messages invite reflection rather than fear.

From a sociological perspective, this holistic model also contributes to social
transformation by promoting religious moderation (wasatiyyah). Islamic broadcasting
that incorporates empathy and tolerance helps counter extremist interpretations and
fosters intercommunal dialogue. Naufal & Jannah (2023) note that human centered
digital da’'wah can bridge divides between traditionalist and modernist audiences,
providing a unifying space for ethical discourse.

Finally, integrating Islamic counseling perspectives in broadcasting reaffirms
that da’'wah is both communicative and therapeutic. In an era of social anxiety, digital
fatigue, and moral confusion, audiences seek not only information but also comfort and
direction. By positioning Islamic broadcasting as spiritual counseling media,
communicators can address existential questions, reinforce faith, and cultivate inner
peace functions traditionally fulfilled by religious leaders in face to face settings.

3.4 Toward a Transformative Da’"wah Framework

Synthesizing insights from the reviewed literature, this study proposes a
Transformative Islamic Broadcasting Framework (TIBF) a conceptual model that unites
communication professionalism with counseling ethics. The framework comprises four
interconnected elements. The ethical core (agidah and akhlag) ensures that content creation
aligns with Qur’anic ethics, emphasizing honesty, fairness, and respect for diversity. The
communicative method (balaghah and hikmah) encourages creative storytelling, dialogic
engagement, and audience centered approaches. The counseling dimension (empathy
and guidance) integrates emotional sensitivity and psychological awareness into
message design. Finally, the transformative goal (tazkiyah and islah) aspires to achieve
holistic transformation, encompassing both individual spirituality and collective
morality.

This framework supports the argument that digital da’wah should evolve
beyond “preaching” into a participatory dialogue for self and social development. It
aligns with Rahman’s (2020) assertion that da"wah must address modern human issues
loneliness, stress, and moral confusion by merging communicative skill with spiritual
wisdom.

Implementing the TIBF model demands institutional support, training, and
curriculum reform within Islamic universities and media organizations. Students of
Islamic communication and counseling should collaborate in content creation to
produce well rounded da’i capable of conveying Islam’s universal values through
creative and empathetic storytelling. This interdisciplinary collaboration between
Komunikasi Penyiaran Islam and Bimbingan Konseling Islam will enrich both academic and
practical domains.

The literature review highlights that digital transformation expands the scope
and accessibility of da'wah, yet it also demands higher ethical and professional
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standards. Counseling values play a crucial role in humanizing Islamic broadcasting,
making da’'wah more empathetic and spiritually relevant. Ethical broadcasting
grounded in Qur’anic principles fosters moderation, peace, and social harmony.
Moreover, the integration of communication and counseling perspectives provides a
solid theoretical foundation for transformative Islamic broadcasting that harmoniously
balances reason (“agl) and emotion (galb).

4. Conclusion

This study concludes that Islamic broadcasting communication holds a central
and transformative role in the digital era. As societies experience rapid technological and
social changes, Islamic broadcasting must transcend the function of religious
information delivery and evolve into a medium for ethical enlightenment, spiritual
counseling, and social cohesion. Through the synthesis of communication science and
Islamic counseling, da’'wah can be reframed as a process of empathetic dialogue that
addresses both intellectual and emotional needs.

The integration of Islamic counseling principles empathy (ta‘atuf), sincerity
(ikhlas), and understanding (tafahhum) strengthens the humanistic dimension of digital
da’wah. Islamic broadcasting that internalizes these values will not only educate but also
heal, guide, and transform individuals spiritually. Furthermore, the adoption of ethical
communication grounded in Qur’anic values such as qaulan sadidan (truthful speech),
gaulan layyinan (gentle expression), and gqaulan ma’rifan (appropriate discourse)
enhances message credibility and inclusivity across diverse audiences.

Therefore, the synergy between Islamic broadcasting and counseling ethics forms
a transformative communication model that contributes to social harmony, digital
ethics, and religious moderation (wasatiyyah). It offers both a theoretical and practical
framework for universities, media institutions, and da’wah practitioners to develop
digital Islamic communication that is professional, empathetic, and spiritually
grounded. Future studies are encouraged to empirically test this conceptual model
across different cultural contexts and digital platforms to further enrich the discourse on
Islamic communication and spirituality in the 21st century.
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